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e SMEs with 5-500 employees

e Nationwide
e Across all industries

Subgroups
1. Organization

2. Research of addresses

3. Questionnaire
4. Writing the study

Bremen (17%)

Nordrhein-Westfalen (21%)

FEDERAL STATES

Baden-Wirttemberg (16%)

Bayern (16%)

Logistics (1%)

Air, Space & Marine (1%)

Services (23%)

INDUSTRIES
DISTRIBUTION

Machinery &
Plant Construction (167%)

Building Industry (15%)

Berlin (1%)
Mecklenburg-Vorpommern (1%)
Saarland (1%)
Schleswig-Holstein (27%)
Sachsen-Anhalt (2%)
Brandenburg (3%)

Hamburg (3%)

Rheinland-Pfalz (47%)

Thiringen (5%)

Niedersachsen (6%)

Hessen (7%)

Sachsen (7%)

Forest & Agribusiness (1%)
Marketing & PR (1%)

Consulting (2%)

Energy, Supply & Environmental (2%)
Media & Publishing (2%)

Automotive Industry (27%)
IT (3%)

Raw Materials & Material (4%)

Consumer Goods (47%)

Electronics (4%)

Chemistry, Pharma & Medical
Services (7%)

Retail & Wholesale (12%)



